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You control the brand,
we power the medicine.



A MESSAGE FROM THE CEO
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The longevity health industry is growing rapidly. Consumers are taking a
more proactive approach to aging, metabolic health, hormones,
performance, and preventive care. Telehealth is making that care more
accessible, giving founders the opportunity to build highly personalized
healthcare experiences without the infrastructure of a traditional
medical practice.

But here’s what often gets overlooked:

Launching a longevity brand is not just about having the
right treatments.

Behind every patient-facing experience is a complex clinical operation,
including physician licensing, clinical protocols, prescribing, pharmacy
relationships, patient monitoring, privacy, compliance, and an evolving
regulatory environment.

The smartest founders don’t try to build all of that themselves.

They focus on what they do best: building the brand, creating the patient
experience, and earning consumer trust. Then they partner with experts to
build the clinical engine underneath it.

This guide breaks down what that looks like in practice.

- Marc Serota, M.D.
CEQ, MD Integrations

Dr. Marc Serota, Founder and CEO of MD Integrations, is a quadruple board-
certified physician with licensure across 45 states.
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INTRODUCTION

Turn Your Longevity Vision Into Reality

Longevity is becoming a broader healthcare category.

What once lived primarily within concierge and executive medicine now touches metabolic
health, hormone care, preventive medicine, nutrition, sleep, performance, diagnostics,

dermatology, and more.
Telehealth makes these services easier to access and easier for brands to scale.
But longevity is different from selling a traditional health or wellness product.

The patient isn't just purchasing a product. They're entering a
clinical relationship.

That means the experience your brand creates on the front end needs to be supported by
appropriate physician oversight, defined clinical pathways, compliant prescribing, ongoing
monitoring, and infrastructure that can adapt as regulations and clinical evidence evolve.

THE OPPORTUNITY

% Metabolic Health () Hormone Health
Personalized care around weight and Individualized evaluation and
metabolic health. treatment where clinically

appropriate.

@ Preventive Care 4 Performance & Recovery
A shift from episodic care toward Growing consumer interest in sleep,
proactive, longitudinal health energy, nutrition, and recovery.
management.

A\ Emerging Therapies 2’ Personalized Care
Strong demand for peptides and Patients increasingly expect
other emerging treatments, healthcare built around their
alongside an evolving regulatory individual goals and clinical data.

environment.



BUILD SMART FROM THE START

The Advantages of a Physician-Led
Partner vs. DIY Clinical Infrastructure

The biggest mistake a longevity founder can make is treating clinical infrastructure as

something to figure out after the brand is built.

A scalable program requires much more than finding a physician.

CATEGORY
Physician Network
State Coverage
Clinical Care
Compliance
Prescribing
Pharmacy

Patient Care

Technology

WHAT SUCCESS LOOKS LIKE

Your Brand

Own the positioning,
education, community,
marketing, and customer

experience.

DIY MODEL
Recruit & credential
Build state by state
Develop protocols
Manage internally

Build workflows
Establish relationships
Build support & follow-up

Build from scratch & maintain
independently

Your Clinical Partner
Owns the clinical
complexity: physicians,
protocols, governance,

prescribing, compliance,

and infrastructure.

PARTNERED MODEL

Established clinical network
Existing licensure infrastructure
Proven clinical workflows

Built into operations

Integrated infrastructure
Existing integrations

Longitudinal care infrastructure

White-label / APl integration

Your Patient

Gets a seamless,
branded experience
backed by physician-led
care.



Your 4-Step Blueprint To
Compliant Longevity Care

01 Define Your Clinical & Treatment Focus

Before deciding what treatments to offer, define what your clinical programis actually

designed to address.

Longevity is broad. Your initial clinical scope shouldn’t be.

Start by defining:

Who you treat Patient populations and eligibility criteria.
What you treat Specific conditions, symptoms, or health goals.
How you treat Medications, lifestyle interventions, diagnostics, and other

appropriate modalities.

How you monitor  Labs, follow-ups, adverse-event monitoring, and treatment
adjustments.

When you refer Clear escalation pathways for patients who require in-person or
Specialty care.



Plug Into A Physician-Led Clinical Network

Once your scope is defined, you need the clinical capacity to deliver it. Telehealth requires
more than putting a physician on a video call. A scalable network needs appropriate
licensure, credentialing, clinical protocols, documentation, prescribing workfiows, follow-

up, escalation, and quality oversight.

WHAT YOU NEED

Board-Certified Physicians ® Nationwide Coverage

Clinicians capable of making independent The ability to support patients across your
treatment decisions. intended markets.

B Clinical Protocols 58 Clinical Governance

Defined pathways for evaluation, Ongoing quality assurance

treatment, monitoring, and escalation.

~ Longitudinal Care

Follow-up that supports an ongoing clinical
relationship.

OPTIMIZING THE LONGEVITY PATIENT CARE JOURNEY

Assess > Evaluate > Treat —->  Monitor -  Adjust -

Reassess

Longevity is not a one-time prescription category.

The infrastructure needs to support the full patient journey.




03 Build Compliance Into The Model

Compliance shouldn't be a final review before launch. It should be part of the architecture.

Longevity brands can encounter requirements across clinical practice, prescribing,
pharmacy, compounded medications, marketing, privacy, and state-specific

telehealth rules.

YOUR COMPLIANCE FOUNDATION

sf2 Clinical Governance & Privacy

Defined protocols and oversight across the Patient information protected throughout
clinical program. the telehealth experience.

&% Regulatory Monitoring B Licensure & Credentialing

A process for responding as requirements Appropriately licensed providers and
change. ongoing credential management.

4 )

Q INSIDER INSIGHT

The biggest compliance risk is building your business on an assumption that
changes. That is particularly relevant in longevity. Compounding rules, emerging
therapies, pharmacy requirements, and regulatory interpretations can evolve. Your

infrastructure needs to be fiexible enough to evolve with them.
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04 Build A Claims-Safe Patient Journey

Longevity marketing has a gravity problem. Left unchecked, it naturally drifts toward
promises that sound transformative, such as reversing aging, extending lifespan, resetting
biology, regenerating cells at a cellular level. These phrases perform well because they tap
into exactly what patients are hoping for. But performance and defensibility are two
different things, and the gap between them is where brands get into trouble.

The principle here is simple: the bolder the health claim, the heavier the burden of proof
behind it. The FTC has been explicit that health-related advertising must be truthful, not
misleading, and supported by competent and reliable scientific evidence whenever an
objective health claim is made. That standard doesn’t bend for wellness or longevity

positioning just because the industry is newer or the science is emerging.

For marketing teams, this means building the patient journey around what can actually be
substantiated, not just what converts. If your team can’t point to the underlying study or
data supporting a specific claim, that claim doesn’'t belong in the campaign, no matter how

compelling it sounds in a headline. FTC Health Products Compliance Guidance


https://www.ftc.gov/business-guidance/resources/health-products-compliance-guidance

Emerging Therapies: Build For Change

Peptides and other emerging therapies are a major part of the longevity conversation, and
amajor reason founders need flexible infrastructure. Consumer demand can move faster

than regulation. Clinical evidence can evolve. Compounding requirements can change.

Availability can change. FDA's compounding framework places specific requirements on
bulk drug substances used in compounding, and the agency continues to evaluate

substances and their appropriate regulatory treatment. FDA Human Drug Compounding

Before adding an emerging therapy, ask:

© Whatisitsregulatory status? © What evidence supportsits use?
© Which patients are appropriate? © What monitoring is required?
© Howisitsourced? © What happens if the regulatory

environment changes?

The goal isn’t to build your business around the therapy everyone is talking about today.

The goal is to build a clinical model that can responsibly evolve tomorrow.


https://www.fda.gov/drugs/guidance-compliance-regulatory-information/human-drug-compounding

The Longevity Partner Scorecard

Before choosing a clinical infrastructure partner, ask:

CLINICAL

Is care physician-led?

Are physicians appropriately licensed?
Are clinical protocols established?

Is there ongoing clinical governance?

Can the model support longitudinal
care?

Are escalation pathways defined?

PATIENT EXPERIENCE

How quickly can patients access care?

What happens after the initial
consultation?

How are follow-ups managed?

Can the experience remain fully
branded?

Can the model support ongoing
engagement?

BUSINESS

Can the partner support your growth?
Can new clinical pathways be added?
Is the infrastructure flexible?

Does partnering actually reduce
complexity?

COMPLIANCE

How are state requirements
monitored?

How are prescribing workfiows
governed?

How are emerging therapies
evaluated?

How are compounded medications
handled?

How is patient data protected?

How are regulatory changes
incorporated?

TECHNOLOGY

Can it integrate with your existing
stack?

Are APIs available?
Can workflows be customized?
Can the infrastructure scale?

Can you maintain ownership of the
consumer experience?



Why Leading Longevity Brands Choose MDI

>4 & e

SPEED TRUST SCALE
Launch without Build on physician-led Expand your clinical
spending months care, clinical offering without
building clinical governance, and rebuilding the
infrastructure from established compliance infrastructure
scratch. infrastructure. underneath it.

THE MDI MODEL

Your Brand

Experience Education Community Growth
N

MD Integrations

Physicians Clinical Workflows Technology Compliance

Fulfillment

Your Patient

A seamless branded experience backed by physician-led care.

The infrastructure stays behind the scenes.  Your brand stays front and center.




Ready to Build Your Longevity Brand?

The longevity space is moving fast, but the brands that last will be the ones that pair bold
positioning with real substantiation. Compliance isn't a constraint on great marketing
here, it's the foundation that makes the marketing credible in the first place. Patients are
more discerning than ever, and regulators are paying closer attention to this category by
the month. The brands that build their claims, their patient journeys, and their content

strategy on solid ground now will be the ones still standing when scrutiny increases.

If you're ready to build a longevity brand that can make an impact without making promises
it can't keep, MD Integrations can help you get there. Let’s talk about what that looks like

for your brand.

Ready to explore your
longevity care model?

Schedule a clinical infrastructure consultation with MD Integrations

Book a consultation WWW.MDINTEGRATIONS.COM.CONTACT

You control the brand,

MDINTEGRATION
G ONS we power the medicine.



https://mdintegrations.com/contact

